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“Immer Besser”

This spirit has always guided 

our decisions, from when it 

was printed on our first products 

to today, where it is imprinted 

in whom we are.









“Mijn moeder gebruikte Miele 

apparaten en gaf mij hetzelfde

advies toen ik het huis uitging.”
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Een impressie

lowlands-shortcut.m4v
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Miele = #11 
over alle merken

Miele = #1 in 
household appliances

62% van consumenten 

vindt duurzaamheid belangrijk 
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stefan-verhoeven

+31 (0)6 15.18.47.11

stefan@stepchangeadvies.nl

Dick Fosbury
Besides winning a gold medal at the 1968 Olympics, he revolutionized the 

high jump event, with a unique "back-first" technique, now known as the 

Fosbury Flop, adopted by almost all high jumpers today.
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